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Tips for Pitching the Media

· The most important thing in pitching to the media is to make sure you are doing it right.  You want to build relationships and not do more damage than good by annoying those you pitch.

· Personalize your pitches whenever possible.  Think how good you feel when you get an email that’s directed to you and also you can tell that they’ve done their homework and know something about you.

· Plan results.  Don’t waste your time. Know who you want to target and why you feel it’s a good match.  

· Keep organized in your pitching so it’s easy to locate those who work with your products/services, etc.  You don’t want to constantly be looking for email addresses/contacts, etc.  Your database is true gold so take good care of it.

· Think angles & hooks and be ready to tell why your story is not only relevant but newsworthy.  

· Watch the news constantly, what relates.  It’s amazing in PR how every week something else tops the news.  It just shows the potential to getting your product or services out there connected to a news event. 

· Make sure to give reporters something they don’t already have. You can report on a story that’s in the news now, but don’t just reiterate what’s been said before over and over again.  What do you have that’s new and can add more to the story?  Again goes back to the angle, what angle do you have that’s new and informative.

· When pitching, lead with that pitch. It’s your most important point and the reason they need to hear what you have to say. Too many make the mistake of taking too long to get to the main point.

· Visualize your pitch and be able to visualize your story as well.  When you get the opportunity to talk to journalist, you can even say, “I can see an interview with  (person) and we would discuss (topic).

· Provide complete stories.  Often times you can have other experts that can help your story making their job so much easier. For example, I once was on a segment for CBS4 News and they were interviewing me on being a virtual assistant and how that can be a great idea for those unemployed.  They wanted to also interview a company that was utilizing a virtual assistant.  BAMM, I was able to use one of my local clients and bingo, we had an awesome story.  

· Also, think trends in business.  This is so ever changing, but exciting.  

· Be aware of the PR Calendar and when to submit news.  Magazine times are different than newspaper times.  You need to plan ahead when to submit.

· Pitch human interest stories. What inspires those in your community?  What have you done that helps those in your community?  

· If you are pitching on a problem that’s current, don’t only mention the problem, pitch the solution too.  For example, unemployment is at an all time high, start a business to succeed.

· Be aware when a topic has reached its due date.  You know when it’s just been in the news so much that no one can bear to hear it again.  It’s time to change it up.

· Be honest and truthful.  Often times when a reporter asks additional background questions it can be easy to just say “yes, to questions that are maybe not 100% truthful.  It’s okay to let them know the truth.  Try, “Well I’ve never done that actually before, but I have done …  and emphasize a related strength.”

THE ART OF PITCHING

· Know the media outlets you want to pitch dependent on what and who you are pitching (is your target audience moms, CEO’s, baby boomers.  That makes a big difference.)

· Decide what methods will give you the best results.  Some pitches are made for radio, other newspapers, etc.

· Make sure that the magazine, radio, TV, etc. you are pitching to would be interested in your topic.  Why waste both of your time by submitting a sports topic to a business website. 

· If you are pitching for a radio segment, provide some insights on what you could discuss as well as your bio.  

· When pitching, don’t just say go to my blog or website and see for yourself.  Take the time to write why you are a good fit.

· Think outside the box. Whatever makes you unique in your business can help to make you unique in your pitch as well

· Know how to pitch that particular person.  Do they want emails sent to them, a form filled out on their site, comments to their blog, etc.  When you pitch the right way, you better your chances of success. .

· When pitching via emails write a brief introduction.  Just a sentence or two that tells why the story you are submitting is news to them and worth reading further.  Also, tell why you are the person who should be reporting on this.

· Subject line counts BIG Time!  Don’t just rehash the title.  Provide something that grabs their interest.

· Never send an attachment unless requested to. 

· NEVER EVER do multiple email to numerous reporters so they can see it!  (CC everyone.  YIKES!!! It scares me even thinking about it.)

· When you do get mentioned in a publication, make sure you follow-up and thank them.  

WHO TO PITCH TO:

· Send your press to reporters who regularly write on your industry.  Be sure to build your credibility, show your qualifications and provide great insight into that topic.

· You can find reporters by Google Alerts, reading newspapers, magazines, etc. 

· Set up Twitter searches and utilize Twitter.  Media is absolutely utilizing social networking today.  Follow them on Twitter.  Join their Facebook Page.  Go to PR Twitter Chats.  (Look for PR related hastags to find them.)

· Find out if the reporter you are interested in targeting has a blog. Familiarize yourself with that blog. Add comments, building relationship. I agree with you.  I love your “specific comment. Would like to see more … 

· You can purchase media lists.  But however you get your lists, keep it current and updated and treat it like GOLD.  (These gold in them there lists.)

SIGN UP FOR THESE TO FIND JOURNALISTS LOOKING FOR EXPERTS

· Haro –  HelpaReporter.com

· http://www.reporterconnection.com/
· www.pitchengine.com
· www.pitchrate.com
· http://wwwRadioGuestList.com 

· Other sites I use to find where to submit PR – www.mediabistro.com, www.newslink.org, www.pitchengine.com 
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Article Marketing Secrets

WHY WOULD YOU SUBMIT ARTICLES?  

· They gets results.  Big results

· It brings backlinks to your site.

· It establishes you as the go to expert. 

· It gives you more content for everything, blogs, newsletters, etc.

· It allows you to provide information about your topic that you wouldn’t normally be able to provide.

· It can bring you amazing Google results.  Best SEO around.

TIPS TO UNDERSTANDING ARTICLE MARKETING BETTER

· Be informative – you are an expert and people value your information.   Give it to them.

· When writing an article, solve a problem, answer a question, tell others how to run their business better or provide tips for achieving a better lifestyle. 

· People love to read the top 10 tips, or the best tips for doing something. What area of your expertise can you create a top 10 tips article on?

· Now go a step further, what other top ten articles can you write.  It’s easy to follow up with  MORE articles.  For example, start a series of articles on the top 10 ways to do something.  For me it would be top 10 ways to write a press release.  Top 10 ways to write an article.  Top 10 ways to distribute an article. Top 10 ways to write a press release.  Top 10 ways to get PR, etc.  See how easy it can be.

· Do a keyword search BEFORE you submit article. Get those words that generate the most traffic as well as those unique keywords that will bring targeted customers to your site.

· Add keywords to title (first few words). Add keywords to first sentence of article & then sparingly throughout.  Use anchor text where allowed.

· Add keywords to summary & bio

· Add keywords to photo images – example - Marketing expert – Diana Ennen  

· BIO -- Your bio is what sells you.  Use it wisely and really compel people to hit that link and go to your site. 

· You don’t want web links in the article itself, however you want to add them in the bio.  Use them wisely.  Consider anchor links.  Here you use your most sought after keywords and link those keywords to your site.

· When submitting articles check to see if they have a “Share” button.  Take advantage of social bookmarketing and really get your article out there. Ping it.  Add to Twitter/Facebook/Dig/BizSugar, etc.

· When submitting articles online make sure that you check your article stats. Many of the article submission places have this. Check to see if the articles have been accepted recently? How many hits?  If you discover that the last 5 articles haven’t been accepted, then wait to submit more then.  However, don’t totally disregard that site.  Go back after a short time and see if perhaps things have changed.  If the articles still haven’t been accepted, say good-bye to the site.

· Make sure when submitting the article that you put it in the best topic or category.  For example, don’t just list it in Business.  What area of business best suits this particular article?  For example, business, entrepreneurs.  

· You can get great information on writing and distributing articles on the article submission sites themselves. See if they have information on what they accept and how they want it.  
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Press Release Marketing Secrets

· Press releases capture the attention of your audience, whether it’s a local reporter, potential client, current clients, etc 

· An aggressive press release campaign can be one of your best assets in business.  It can be one of the best ways to get cost-effective PR to promote your business, products, etc. 

· It not only gets you out there as an expert, but it rocks your SEO results and backlinks.  Go ahead and do a search on Diana Ennen, can you see what all came back!

TIPS FOR BETTER PRESS RELEASES

· Make every word count. Content is kind.  

· You want to make your content relevant, fresh, informative, newsworthy, current, and searchable.

· You hear newsworthy all the time.  That means – make sure it is of interest to your targeted audience.  Don’t just do a press release to do a press release.  Offer great value and information.

· Don’t just tell what your product does, instead tell how you are solving problems or creating solutions. Clients are more likely to type in or even read an article if it is on point for what they are looking for.  

· Announce interesting news. Think about special events you can tie your release to

· Introduce new products, services, achievements

· Present a story.  Share a success story.  Were you just featured in a national magazine, then tell people about it.

· What special events are there that you can tie your release to?

· How about a big milestone in your business.  For example, this year I’m celebrating 25 years in business.  I think that deserves a release.

· If you are promoting a book consider writing a release on: your book, any great reviews you received, a book tour or book signing, any speaking engagements you have up and coming, any radio appearances, etc.  Also, tie in your book to any current topics.

· If you are promoting an online store, consider holiday sales, new noteworthy additions, recent press you’ve received, etc.

· It’s important when writing a press release that you 

· write to your target audience.  You know your audience best, speak to them and tell them what they need to know. 

· Be informative. Tell facts or inform on the subject you are writing about.

· Use an active voice, not a passive voice.  (Go get ‘em) 

· Make sure it’s totally newsworthy, repeat newsworthy.  (I know I said that before, but it bears repeating. You need to NOT be an ad.)

· Make sure your release is keyword driven & do a keyword search analysis first.

· When appropriate include: Who, What, When, Where, How of the story.

· A

dd quotes – and get permission for those quotes.  

· When using hyperlinks to your site, make sure you include the http://

· Write regularly.  Make it a part of your marketing campaign.  Don’t be a one-hit wonder.  

· Give away a free sample or special report.  People love freebies.  However, make sure that the freebie sells you well.  An unprofessional freebie can actually do more damage.

· Don’t use too much Industry-specific jargon.  It’s okay to use some, but make sure you explain it.  

· Be careful about abbreviations. You might know what that abbreviation means, but others might not.  Make sure to explain it well.  For example, Virtual Assistant (VA).

· Add keywords in the first few words of the title.

· Make sure your release is accurate.  Proof, reproof, and reproof again.  One more time just for the fun of it.

· Always send locally and add in local keywords

· Add your press release to your website, blog, newsletter, Twitter, etc.  Get the most exposure you can.

· H

ave a professionally taken photo available.  Many journalists will request this and a bio after they express an interest in your story.  Also, you need this for when you when you submit online.  

PRESS RELEASE FORMAT:

· Contact – Name, website, email, phone, cell phone (make sure it’s correct)

· Title – Make sure it wows them enough to want to read more.  (Normally around 80 characters).

· Subtitle (optional)

· Dateline - City, State (Date) – 

· First paragraph – Enticing.  Wheel ‘em in – the first paragraph should tell the main story, the rest will elaborate more on it.  

· Body of Release – 2 to 3 Paragraphs

· Last Paragraph – Call to ACTION – Important, what do you want them to do from this release

· About the Company … Landing the deal

· 300 to 800 words

· One Page ONLY

· Avoid “I”, use third person whenever possible. When you want to use “first person” add it into your quotes.

· Avoid too many explanation marks.  You don’t need to have that much emphasis.

· Alway convert from Word to Notepad when submitting online. 

PRESS RELEASE DISTRIBUTION

· I always recommend submitting to all free and some paid sites.  Go for as many paid ones as you possibly can.

· The Google Page Ranking Matters.  The better the page ranking of the site, the better the backlink you will receive.

· Develop a targeted database unique to each client & your business

· Constantly add to that database

· Don’t use outdated media lists.  Very important.  When submitting look for returned emails and delete from the list.

· Do a Google search under your topic.  What sites show up on first few pages?  Those are usually good and you will want to add them to your database and submit to them.

· Do an Alexa search for free press release site, paid sites.  Are there any you don’t have?

· Follow the proper guidelines.  Whatever the site states to do, do that.

· Make sure you classify the release into the appropriate category.

· Always include a picture or logo.

· If you have video, include that as well.

· Be mindful of social media.  If there’s a way to send to blogs, do.
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SAMPLE PRESS RELEASE FORMAT

FOR IMMEDIATE RELEASE

Contact: <Your Name>
             <Phone Number 

             <Your E-mail Address>

             <Your Website>

CATCHY TITLE – CENTERED (DESCRIBING WHAT YOUR PRESS RELEASE IS ABOUT)

City, State: Date: Here you need to capture their attention. In this paragraph, you will be answering the questions, who, what, where, when, why, and how.  But also remember, it’s not enough just to answer those questions- you need to make them want to read the rest of the release.  Also, make sure that this paragraph ties into your title of the release.

The following paragraphs you will be providing information and facts.  Don’t sound like an advertisement or it won’t get any further than this.  Keep it to one page.  Keep the focus clear and organized.  If you are writing about starting your business, what is it that you offer that’s unique?  Learn as much as you can on what constitutes an effective news release before you send yours out.

Add an expert’s quotation or testimonial from customers.

Last paragraph - This is your call to action paragraph.  What is it you want the reader to do?  Add your website address and any free information or products that you are giving away.

About the company:

Steps to a Writing an Effective Press Releases

Want to get the most media attention and spotlight for your business?  Then the first place to start is with a great press release.  Now I can almost see half of you leaving now, dreading the thought of having to write one of these.  But wait.  I’m going to show you easy methods to make your press release work for you and get the attention it deserves.  Ready?  Let’s go.

We’ll briefly go over the basics because of their importance. Editors want to see things done the RIGHT way.  I would bet that a lot of good releases simply get tossed out just because they aren’t set up properly.  To a busy editor, that all too familiar three-second glance says a lot for you and your business and if you’ve done your research enough to warrant that release to be placed in their newspaper or magazine or even on their website. 

Here are your essentials:

"FOR IMMEDIATE RELEASE" on the top left of the page.

Your contact name, phone number, e-mail address, and website follows.  Double check this.  No, triple check this.  You don’t want to waste a good release because they can’t get ahold of you.

The headline is next, normally in bold and centered on the page.  Summarize what the release is about and capture their attention.  Spend almost as much time on your headline as you do writing the release.  It’s that important.  Make sure to get those valuable keywords in there and hopefully in the first few words. 

The press release body starts with the location of the release and the date (Margate, Florida, January, 200X.)

Most press releases are between 400-500 words, and no more than a page. The first paragraph has the most important information.  Don’t save the best for last, it won’t get read.  Make sure that you explain the title of the release in this first paragraph.  

It is recommended that you write press releases in the 3rd person and use short sentences and paragraphs. Do not go over board, trying to dazzle the editor, it won’t work.

Target your release.  You will be sending your release to a specific audience so make sure that in your release you keep to what would appeal to that audience.  What don’t they know that you can add?  Nothing works better than getting an “AAH HAA” when an editor is reviewing your release.  Also, keep in mind with the Internet today, that press releases, or news releases as they are now frequently called, are read by your target audience just as much as the editors.  The buyers of your products or services are reading this, tell them what they need to know.

Provide statistics.  Do some research and find some relevant information that applies.   Research and make sure that if you are providing accurate quotes and not from some fly by night company. Remember your reputation is riding on this release.  (Well, not exactly, but you don’t want the editor to read this and red flag you.).  

Provide a quote from yourself or include relevant quotes from experts in your field that will reinforce what you are saying.  You can approach authors, leaders in your Industry, and other experts in your Industry for a quote. They will normally appreciate the added publicity and you get the quote you’re looking for.  For example, as an author I’ll often get asked to provide a quote for an article on home-based businesses or the virtual assistant industry.  I welcome the opportunity as it provides me more publicity. 

The last paragraph should be your call to action.  You’ve talked the whole release about your business or product, now tell them what to do with this knowledge they just got.  Too many leave out this vital step.

At the bottom of the release include ### to indicate you are done. 

Double check this for accuracy.  At this point, you’re tired and done with the Release.  Well if it goes out to the world with the wrong web address, you’ve wasted your valuable time even writing the Release.

That’s it.  The basics for writing a press release.  Now one other thing I’d like to add in, they work.  They truly do.  You also want to make sure that you submit them out, but that’s another article.

Diana Ennen, specializes in publicity and marketing and is the President of Virtual Word Publishing, http://www.virtualwordpublishing.com and author of numerous books including Virtual Assistant the Series and So You Want to Be a Work-at-Home Mom.  Ready to jumpstart your PR campaign, then email her at Diana@virtualwordpublishing.com.  Free PR Informational Package available. Twitter – http://www.twitter.com/dianaennen. Article is free to be reprinted as long as bio remains.

Sample Press Release Submission Places (Some Free/Some Paid)

	
	

	1888pressrelease.com
	http://www.1888pressrelease.com/

	Virtual Word Publishing
	http://www.virtualwordpublishing.com/

	PR Log
	http://www.prlog.org

	PR Inside
	http://www.pr-inside.com

	24-7 Press Release
	www.24-7pressrelease.com

	Big News Biz
	http://bignews.biz

	Article 99.com (Article)
	http://www.article99.com/

	Article City  (Paid/Expensive)
	http://articlecity.prwebdirect.com/

	Online PR News
	http://www.onlineprnews.com

	OpenPR
	http://www.openpr.com

	ClickPress
	http://www.clickpress.com/

	E World Wire (Paid)
	http://www.eworldwire.com/

	PR-USA.net
	http://www.pr-usa.net

	Email Wire
	http://www.emailwire.com

	NewsWireToday
	http://www.newswiretoday.com

	Press About
	http://www.pressabout.com

	FV News Wire
	http://www.fvnewswire.com/

	Web Wire (paid) (Recommended)
	http://www.webwire.com

	MediaSyndicate.com
	http://www.mediasyndicate.com/

	Online Press Releases (paid)
	http://www.onlinepressreleases.com

	PR
	http://www.pr.com/

	PR Leap (Paid)
	http://www.prleap.com/

	Malebits
	http://www.malebits.com/

	PR  Window
	http://www.prwindow.com/

	SanePr
	http://www.sanepr.com

	Business Portal 24
	http://www.businessportal24.com/en

	PR Zoom 
	http://www.przoom.com/

	PR Urgent
	http://www.prurgent.com/

	PR9.net
	http://www.pr9.net/

	NewsBlaster
	http://www.newsblaster.com

	PR Lead
	http://www.prleap.com

	Widespreadpr
	http://www.widespreadpr.com/

	i-newswire.com
	http://i-newswire.com/submit_free.php

	Press Method
	http://www.pressmethod.com/

	Ideamarketers.com
	http://www.ideamarketers.com

	Pressmethod.com 
	http://www.pressmethod.com/

	The Open Press
	http://www.theopenpress.com

	PR-USA net
	http://www.pr-usa.net

	Prnewswire (paid)
	http://www.prnewswire.com/

	Prweb (paid)
	https://secure.dataovation.com/prweb/login.php

	PressBox Co.
	http://www.pressbox.co.uk/cgi-bin/links/add.cgi

	SBWire.com  (paid)
	http://www.sbwire.com/

	Newswire today
	http://www.newswiretoday.com

	Press Release Spider
	http://www.pressreleasespider.com

	Free Press Release Center
	http://www.free-press-release-center.info/press-release-articles.html

	Pr inside
	http://www.pr-inside.com


	PR Canada
	http://www.pr-canada.net

	PR Article
	http://www.prarticle.com

	Press Release Point
	www.pressreleasepoint.com

	Transworldnews
	www.transworldnews.om

	Newslinq
	http://www.newslinq.com

	Usanews (paid)
	http://www.usanews.net/submit/archives_post.htm

	Local News Biz
	http://www.localnews.biz


	PRBD 
	http://www.prbd.net

	Exact Release (Paid)
	http://www.exactrelease.com

	Press-Network
	press-network.com

	Pitch Engine
	http://www.pitchengine.com

	Live-Pr
	http://www.live-pr.com/en/

	Official Wire (Paid)
	http://www.officialwire.com/

	LadyPRNewswire (Paid)
	http://ladyprnewswire.ning.com/page/pricing-2

	Power Home Biz
	Htttp://www.powerhomebiz.com

	12 Press Release 
	http://www.12pressrelease.com/?page_id=3


Do you have ones to add to this listing, please do email me at Diana@virtualwordpublishing.com
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Also, we do provide press release and article distribution services.  Let us help you get the word out about your business!

GIFT CERTIFICATE

_________________________________________________________ $45.00

Not redeemable for cash

$45 toward any service

Email Diana@virtualwordpublishing.com or (954) 971-4025 to receive

****************************************************************************

GIFT CERTIFICATE

_________________________________________________________ FREE 

FREE 30 MINUTE PR CONSULTATION

Email Diana@virtualwordpublishing.com or (954) 971-4025 to receive

****************************************************************************

GIFT CERTIFICATE

_________________________________________________________  $5.00

$5.00 Off Any book in our bookstore at 

 http://www.virtualwordpublishing.com
Email Diana@virtualwordpublishing.com or (954) 971-4025 to receive

DIANA ENNEN'S BIO

*Celebrating 25 Years in Business

Diana Ennen is the president of Virtual Word Publishing, http://www.virtualwordpublishing.com, where she specializes in publicity and marketing and business startups and PR and VA coaching. She’s the co-author of numerous books on starting a business including Virtual Assistant - The Series: Become a Highly Successful, Sought After VA; So you Want to be a Work at Home Mom, the Christians Guide to Starting a Home Based Business, Corel WordPerfect Office Ready Virtual Assistant Solution Pack, Words From Home, Start, Run and Profit from a Home-Based Word Processing Business, Home Office Recovery Plan and the Bizymoms Cookbook.  Diana has also been featured in over a dozen books and featured in major media such as Woman’s World (twice), Forbes, Wall Street Journal, Reader’s Digest, Entrepreneur, Smart Money, USA Today, Women Entepreneur, etc. 

She’s the mother of three great kids and a very supportive husband.  Her passion is helping others succeed in their business.

Get to know her better on twitter at www.twitter.com/dianaennen and http://www.facebook.com/#!/diana.ennen?ref=profile
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